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The Global Alliance for Improved Nutrition (GAIN) is delighted to welcome you to the
very first short course dedicated to Public-Private engagements to improve the
consumption of nutritious foods!

This first edition of the course brings together close to 30 participants from public and
private sector from all over the world. The participants selected are all in leadership
positions, experienced and knowledgeable in their fields.

We encourage you to connect, challenge, share and learn throughout the week. As
well as moments during group work and in the classroom, there are plenty of
opportunities during breaks and in the evenings tfo connect and learn from
experienced colleagues from a different sector and different geographies.

We can all learn from each other. What connects us is our ambition, drive and
determination to work Together For Nutrition.

We hope you find the course engaging, and that both the content and the
connections you make with fellow participants stimulates more, and better public-
private engagements for nutrition.

In addition to the programme which you can find at the back of this booklet, here
are some things which you can expect from each day:

Day 1 will begin with an intfroduction to the course, expectations of the week, programme
and speakers. We will discuss the malnutrition problem; where it exists, among whom, its
causes and its consequences, with a couple of exercises to test participants’ knowledge on
nutrition and business involvement in it. Crucially we will discuss why both public and private
sectors are integral to solving the problem.

On Day 2 we focus on how we can motivate consumers to choose, purchase and consume
more nutritious foods. We will discuss what motivates consumers (including ourselves) in the
food choices we make and marketing techniques we can employ drive demand. We will
share a number of case studies including examples of private sector brands triggering
demand for nutritious foods and generating demand for a service offering for nutritious foods.

To make sustainable changes in our food systems that improve nutrition, we need sustainable
business models. Day 3 will focus on the different motivations of businesses to make decisions
and investments which are good for nutrition. We will share and discuss some different types
of business models—those used by Multinational Corporations, SMEs and Social Enterprises—
which have the potential to advance the availability and affordability of nutritious foods.

On Day 4 we focus on the enabling environment which can support and encourage actions
to improve nutrition and hinder those which exacerbate malnutrition. This will include a
discussion of innovative financing models, policy action to support an enabling environment
for business in nutrition and the conflicts of interest we must be aware of in public-private
engagements in nufrition.

Throughout the week there are set times where course participants will work in groups o
develop an idea or inifiative to solve a chosen cause of poor diets within a particular context.
On Day 5, each group will have the opportunity to pitch their idea to a group of experts in the
field who will pick an initiative they think is feasible, innovative, meets a significant need, and
has the greatest potential for impact and scalability.



Executive Director, GAIN

Prior to joining GAIN in 2016, Lawrence
was the founding co-chair and lead
author of the Global Nutrition Report.
From 2004-2014 Lawrence was the
Director of the world's leading Institute
of Development Studies, prior fo that,
he was research Director aft the
International Food Policy Research Institute. In 2018, Lawrence
was awarded the World Food Prize for his “relentless leadership
and advocacy in mobilizing political will to make nutrition the
focal point of development strategies.”

Senior Advisor, Commercial

Solutions, GAIN
Ashish has been with GAIN since May
2017 and leads GAIN efforts on creating
demand for nutritious and safe foods.
Ashish brings over 30 years of marketing
\ and commercial experience tfo this role
from Ieodlng consumer goods companies like Procter &
Gamble and Diageo. Ashish has been in the Nutrition sector
since July 2015, joining the Children’s Investment Fund
Foundation to advise them on their strategy fo partner with
food businesses to improve nutrition outcomes.

Acting Director, Supply Chains

for Nutritious Foods, GAIN

Daniel oversees the sftrategy and
implementation of GAIN's work fo
enable supply chains and with SMEs to
bring more nutritious foods to market
from GAIN's Kenya office. Before
joining GAIN Daniel worked for over 10 years in international
agriculture, serving in various managerial roles on commercial
agriculture farms in the USA, Colombia, and Kenya.

Director, Knowledge

Leadership, GAIN

Lynnette has over twenty-five years of
experience in the field of nutrition
where she has worked in a variety of
technical advisory and academic
positions. Lynnette continues to be
highly active in the global nutrition community as President-
Elect of the International Union of Nutritional Sciences (IUNS),
Past-Chair of the Micronutrient Forum Steering Committee,
among many other global activities.

Director, Food Policy &
Financing, GAIN

Before taking on his current role in 2017,
Greg led the development and delivery
of GAIN's global food forfification
inifiative. Prior fo joining GAIN in 2011,
Greg spent a decade in management
roles at Abt Associates and Futures Group and PSI. This
included five years in Asia delivering health and nutrition
programs. Greg is on the Board of the lodine Global Network
and on the Executive Management Team of the Food
Fortification Inifiafive.

Senior fellow at the Mossavar-
Rahmani Center for Business
and Government at Harvard

Kennedy School

Myriam is one of the world’s leading
experts of brands that drive health
outcomes through mass behavioural
change. Myriam has worked for the public sector and the
private sector, advocating the need for businesses to gain
growth and profits from engagement in social and health
issues to build more sustainable, effective interventions.

Sr. Program Manager -
Demand Creation and

Behaviour Change, GAIN
Dr. Eva Monterrosa is a nufritionist
and scientist with 15 years of
research and professional
experience in maternal and child
nutrition. She studies food choice and designs public health
and market-based interventions to improve nutrition and
food habits. Eva is Founding member and past Board
Member of the Society for Implementation Science in
Nutrition.

Sr. rogramme Manager,
GAIN

Dan joined GAIN from the Natfional
Lake Rescue Institute where he
managed a portfolio of corporate
social responsibility  projects  for
national and multinational
companies operating in Uganda. With strong capabilities in
public-private partnerships and donor relations, Dan
manages the USAID and Dutch Government funded project
Marketplace for Nutritious Foods in Kenya.

Director, Food Systems
Transformation Food & Nature

Program, WBCSD

Alison joined WBCSD from Unilever where
she was Global Advocacy and
Partnerships Director for Sustainable N SN
Agriculture and Food Security. There she | =iy o g; J‘_?
led on the food and nutrition agenda and

was a member of the UK Government Rio+20 Food Security
Task Group. Previously, she held roles including Head of
Government Affairs with the Royal College of Nursing; a
Campaigner with Oxfam to advance the Make Trade Fair
initiative.
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Director, Policy & External

Relations, GAIN

Steve joined GAIN in 2012 following
five years as Managing Director of
the Commonwealth Business Council,
where he was responsible for
investment and policy work with o

heads of government in more than50

countries. He has worked as an advisor to the UK Department
for International Development, Canadian Foreign Minister
and President of the Queen'’s Privy Council of Canada, and
has consulted fo UN, World Bank, EU and others.
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